
Contents 
About the author 4 
Acknowledgments 5 
Introduction 5 

Part One: Setting Up 10 

Chapter 1: The Advantages and Disadvantages of being a Consultant 11 
Chapter 2: Creating a Personal Business Plan 25 
Chapter 3 Deciding Where to Work 42 
Chapter 4 Getting the Equipment You Need to Work Effectively 56 
Chapter 5 Getting Official 85 
Chapter 6  Knowing What to Charge and Managing Cash Flow 104 

Part Two: Getting business 135 

Chapter 7  Fast Ways to Generate Business 138 
A chapter summary 152 
Chapter 8  Cheap Ways to get New Business that Rely on Your Existing 
Contacts 153 
Chapter 9  Ways to Market Yourself that Help You Build New Contacts 162 
Chapter 10 Other Ways to Market Your Services 176 

Part Three Keeping the business going 194 

Chapter 11 Selling your services once you have a contact 195 
Chapter 12 Keeping up the maintenance on your greatest asset - you! 208 

Part Four Practical appendices 217 

Appendix 1 Essential templates 218 
Appendix 2 Resources 232 
Appendix 3 Words to watch out for - a glossary of terms 234 
Appendix 4 A selective bibliography 238 




